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MARKETING
LONG-TERM INVESTMENT

Long-term growth 
Build loyal customer base 
Brand awareness 
Mind and market share 
High funnel
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Short-term growth 
Results now 
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PRE-PRODUCTION



PRE-PRODUCTION
Think of paid video as a superpower, where the 
real magic happens upfront. By focusing on the 
front end, everything flows smoother and feels 
more effortless, like tapping into a seamless 
force from beginning to end. It's like being a 
superhero, grabbing attention and guiding folks 
through an awesome experience without them 
even realizing it. 

• Creative Strategy 

• Script Development  

• Storyboard  

• Shotlist
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TRANSACTIONAL DATA GEO ONLINE INTENT DEMOGRAPHIC PSYCHOGRAPHICS

hyper-targeted audiences

real-time intent platform

customer journey

gather & layer data

USE CASE ANALYSIS
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PRODUCTION
In the world of paid media, production is key. It’s 
about creating videos that catch eyes and drive 
action. Every step, from planning to shooting, 
matters. Just like a well-oiled machine, focusing 
on production quality ensures your videos stand 
out and connect with your audience. Marketers 
are recognizing that good production is crucial 
for making their paid media campaigns effective 
and engaging. 

• Clear Brand Vision 

• Maximizing content day 

• Shooting with deliverable in mind
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POST-PRODUCTION
Post-production is where the finishing touches 
are added to turn raw footage into a polished 
masterpiece. Editors carefully refine every detail, 
from transitions to effects, ensuring the final 
product captivates the audience. It's like putting 
together the pieces of a puzzle to create a 
seamless and engaging story that leaves a 
lasting impression. 

• A/B Testing 

• Elevate Footage 

• Motion Graphics and Animation





IMPLEMENTATION



TELLING YOUR UNIQUE STORY



CREATING EXCITEMENT/INTEREST



RESULTS
SELLING SIZZLE, NOT STEAK



PERFORMANCE WHERE IT MATTERS

58%  
View Rate

RECORD  
Y-O-Y 

Enrollment



PERFORMANCE WHERE IT MATTERS



RESULTS QUANTIFIED



SEE IT ALL COME TO LIFE



TOTAL DIGITAL FOOTPRINT





TELL YOUR STORY 
GROW YOUR INFLUENCE

Q&A



ACCELERATE YOUR 
GROWTH
VISIT OUR EVENT SITE TO VIEW THE 
RECORDING AND NOTES OF THIS 
PRESENTATION
maxconnectdigital.com/marketing/iis-recap


