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1ST PARTY DATA

First Party Data is YOUR data and comes in various
forms. This data can be used to strategically
retarget to your customers based on their specific
oehaviors - shopping cart abandoners, past
ourchasers, etc. Here are a few examples of 1st
narty data:

o« Website Visitors
o Customer Lists
o Channel Subscribers

» Profile Followers

o

3RD PARTY DATA

Third Party Data is any data that is gathered by a
company, organization, website, etc., OUTSIDE
OF the company that is utilizing the data. Third-
party data comes in numerous forms, and is
collected in various ways, including the
following:

. Keyword Search Data (Google, Bing, etc.)
. Transactional Data (VISA, AMEX, etc.)

. Location Data (where people live, etc.)

. Home/Car Ownership (Types, Value, etc.)
. Demographics (Age, Gender, HHI, etc.)
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WHAT ARE 3RD PARTY COOKIES?

Third-party cookies are placed on a user's browser when they
visit a website, tracking user behavior while on the site.

- This data (along with other third-party data) is then used by
Google, DSPs, and other Audience Providers to create different
intent based and in-market audiences.

8, .
dstillery H experian.
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DATA CLOUD




CHROME 3RD PARTY COOKIES

- Due to demand in data privacy, Chrome has now disabled third-

- Goog

e first promised to

that ¢

- At the end of April, Google announced that they will no longer
be disabling cookies by the end of 2024, but now have movec

ate back to 2023 ar

narty cookies for 1% of users as of Q1 2024, and had plans to
ramp up to 100% of users by the end of the year.

nase out cookies in 2020, then pushed

delayed it again to the end of 2024.

this date to sometime In 2025.




WHAT DOES THIS MEAN
FOR YOUR BUSINESS?

WE WILL LOSE: WE WILL KEEP:

Any consensual consumer data not
derived from third party-cookies

Consumer Behavioral Data when
derived from third-party cookies.

Keyword Search Data (Google, BING,

Content the users engaged with YouTube. etc)

Websites the users visited Transactional Data (AMEX, VISA, etc.)

Purchase/ Transactional behavior Purchase Behavior

Location Data

Ownership Data (Homes, Cars, etc.)

Psychographic Data

Demographic Data
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FIRST PARTY - REMARKETING LISTS

- Retargeting to consumers that have visited your website is a

cost effective way.

great way to increase your returning users to your website In
ALL VISITORS
sts:

- Examples of Remarketing

- All

Visitors

- Product Page Viewers
- VDP Viewers

HOPPING CART ABANDONER
- Shopping Cart Abandoners

- Past Purchasers

- Lead Form Visitors

« Noto
7%« forva

nly do we target these |

lous exclusions strateg

PRODUCT PAGE VIEWERS

CHECKOUT ABANDONERS

'.sts, but we also utilize these lists PURCHASERS
es.



FIRST PARTY - PAGE FOLLOWERS

- Targeting Page Followers of Channel Subscribers is a great way
to get your social following to take action on your website

. Examples of these lists:

- |G Page Followers

- YouTube Channel Subscribers YOUTUBE
- Facebook Page Likes
- TiIkTok Followers . SOCIAL MEDIA
- Pinterest Followers
- Not only do we target these lists, but we also utilize these lists _
for various exclusions strategies. 4

.. |



FIRST PARTY - CUSTOMER LISTS

- Utilizing customer lists (hame, phone number, email, etc.) to
retarget consumer based on specific behaviors

- Examples of Customer Lists;
- Vehicle Purchasers
- Product Purchasers
- Customers that have contacted your business

- Newsletter sign ups

- Not only do we target these lists, but we also utilize these lists
for various exclusions strategies.
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FIRST PARTY VIDEO STRATEGIES

Karl Malone Toyota

@KarlMaloneToyotaScion - 173 subscribers - 558 videos

KARL MALONE

Karl Malone Toyota is a high quality dealership offering the latest Toyota vehicles for custo... >

and 3 more links

Customize channel Manage videos

Type < Membership status Size: YouTube

Vv
youTube Chanral SUBScribers - ays RcluT;:be’L:sers Open 78,000 |
) Lie-Dasec

YouTube Chanrel Visitors - 30 Days YcuTube users Open 28,000
"""""" o Rule-basec
v -
YouTube Chanrel Video Viewers - 90 Days cuTube users Open 99C,C0D
Rule-basec ¥¥%&fo o SIS
p
YouTube Chanrel Visitors - 90 NDays YeuTube users Open 93,000
"""""" N Rule-basec |
ha Chanral S e N e YcecuTube users
YouTube Chanrel Subscribers - 90 Days Open 15C,C0D
' : Rule-basge FFF=1 0 LTANTR |
' YouTube Chanrel Video Viewers - 30 Days Yculube users Open 36C,000 |
' ' . Rulebasec ~ “F70 - emeedeese

« Youlube Subscribers, Channel Visitors, and Video Viewers - | | |



FIRST PARTY DISPLAY STRATEGIES

2] Rent a Toyota SALES: (801) 553-5800
ORAPER e SERVICE: (801) 553-5850

AR
41«',1/:, WALONE PARTS: (801) 553-5860
@ __ BODY SHOP: (801) 553-5880
TOYOT A 11207 5. LONE SEAK PRICWAY JRAPER UT 94720

CUCKTO SPEAK WITHLIVE PERSON

New VDP

P Shop New Used Finance Service  AboutUs Rent Body Q
Online  Venicles  Vehicles & Specials & Perls &Resezrch aToyols Shop

WE MADE IT EASY 71550525,

I

-




FIRST PARTY DISPLAY STRATEGIES
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FIRST PARTY DISPLAY STRATEGIES

Direct

New VDP Multiple Events

Multiple Events

Max Connect Shopping

Google Organic Search




FIRST PARTY DISPLAY STRATEGIES

Max Connect Shopping

Direct

New VDP Multiple Events

Multiple Events Multiple Events

Max Connect Shopping

Google Organic Search




FIRST PARTY DISPLAY STRATEGIES

Make an Inquiry

*hhdica.2s a required fisl ]

First Name*
Max Connect Shopping

Direct Contact Me by*

Email*

Phone

New VDP Multiple Events

‘ ‘ ' 10 ‘ Comments? OK to Text?
Multiple Events Multiple Events
SUBMIT

Max Connect Shopping

Google Organic Search




FIRST PARTY DISPLAY STRATEGIES

Make an Inquiry

First Name*

Contact Me by*

\ Email*

Phone

Direct

New VDP Multiple Events mments? OK to Text?

L T e B )

Multiple Events Multiple Events

Max Connect Shopping

Google Organic Search

SUBMIT




FIRST PARTY DISPLAY STRATEGIES

Max Connect Shopping Certified 2022 Tmu SALE PRICE!

4Runner TRD Sport $42’999

. -

New VDP Multiple Events Estimate Payments

& @00

Multiple Events Multiple Events

— Max Connect Shopping Max Connect Display

B.
e -

. Google Organic Search




FIRST PARTY DISPLAY STRATEGIES

Max Connect Shopping

Make an Inquiry

Direct *Indicazs @ requiresd fisld
First Name* .
Big

LastName?

Spender

New VDP Multiple Events Estimate Payments Contact Me by*
Emzil b

Email*

bigspender@INeedACar.com

Multiple Events Multiple Events - -
Phone

Comments? OK to Text?

Please sell me this car that | saw on a Max Connect ad

SUBMIT

Max Connect Shopping Max Connect Display

"
.

. Google Organic Search



mailto:bigspender@INeedACar.com

FIRST PARTY DISPLAY STRATEGIES

Max Connect Shopping

Direct

1 L4

New VDP Multiple Events

Estimate Payments

o 6 6 ¢ 0 $390

Multiple Events

Multiple Events

Max Connect Shopping

Max Connect Display

Google Organic Search




FIRST PARTY META STRATEGIES

Purchased No Purchases

2 Years 6 Months Today

MEGEF & CO.

OUTDOOR SALE

R ERPRESHOERRS
DAY SALE

MCGEE & CO.

BiEo | SELEERJ

b/ A ’11” ||J’

e
- High ROAS from the Winback Opportunities Customer List




FIRST PARTY PAID SEARCH

karl malone toyota

Google

Make an Inquiry

*Indica.=s o requined fisld

First Name*
LastName?*
Centact Me by*
Email*

Phone

Comments? OK to Text?

‘ hinenandAarMINlaaAd

|

Dlaaeca eall ma thie Aar that | caawr An A

SUBMIT

*Indica2s o reguined field

Make an Inquiry

First Name*

LastName*

Cantact Me by*

Email*

Phone

Comments? OK to Text?

karl malene toyola

Al Shopping  Images Videos  News i More

Resuls for Draper, UT - Choose ara2a

Karl Malone Toyota

htips/wrww.malonctopcia.com  §

X & & Q

Tocs

Karl Malone Toyota: Toyota Dealership Utah - Draper, UT

Car Shcoping Made Easy. Locking for the bast Toyota dealership Utah has to offer? Chelk out

Kerl Malone Toyota. Our mission is to o2 the autormetive home of ...

New Inventory
Nows Toyolas in Draper, UT servieg Sall Loke Cily - 2024 Tovalas

Used cars, trucks, and SUVs
Usad Cars, Trusks, SUVs and Vang in Draper, UT Sarving Salt .

Service Center

Karl Malene Tevola service cenier 15 oroud Lo delives the best .,

Schedule Service Appeintment

Karl Malone Toyota prides itse T an weeing fast and offectivey

Serving Orem & Salt Lake City
Some cal the winning play at Karl Malone Toyots, convenenty .

More results fram malonetoyota.com »

Google

karl melon2 loyota X

Al Snopping  Images  Videos  News ! Mo

Resuls for Draper, UT - Choase area

Sponsored

© malonetoycta.com
htps A'www.ralcnetoyata.cem

Karl Malone Toyota
Karl Malone Toyota Ltah — Loaoking For Tha Bast Topota Dezlership Utah Kas Ta Offer?
Check Out Karl Malone Toyota,

Services
Contact Customer Sarvice Expert Technbzlans Wil Help You

Certified Pre-Owned

View Our Full Online Inventary. Brawss Qur Website Taoday!

New Car Specials

View Our Selection Of New Cars Request A Test Onve Online [odey

Contact Us

Know Cur Location & Opzrating Hours Look Foeward To Assist You

Incentives
Toyots Mew Purchasa Incentives Take Advartage Of Cur Best Offers



mailto:bigspender@INeedACar.com

FIRST PARTY DATA

INDUSTRY
INSIDER.,,



CAPTURING FIRST PARTY DATA

- Capturing more emails on your website
- Newsletter sign ups
- Free eBook
- Request a Vehicle Quote
- Glveaways to capture customer information
- In-person at your store location
« 'sign up for our emaill list, get a free stress ball’
- Display Prospecting Strategies
- Increase new website visitors and push them down the retargeting funnel

- Having a heavy bottom funnel focus doesn't help this overall stratedy \

- Follower growth campaigns on Instagram & Facebook



SPORTSMAN'S WAREHOUSE

AB‘EHOUSE

S ORTSMA ’S’

Sportsman’s and Max Connect partnered in June 2021 to
grow an engaged follower base for Facebook and Instagram
while also generating a strong return on ad spend (ROAS) for

Paid Social Ads. Sportsman’s Instagram and Facebook following i |

was originally 56K and 160K respectively. The strategy was to o Thr SPORT SM AN,S
deploy a bi-weekly contest series called “Follow Fridays” N . WWAREHOUSE

which showcased popular products that consumers could win if NOW OP EN

they engaged with the content by liking, tagging a friend, and TP ™ (M T |
following the account. After seven months of the campaign,
Sportsman’s Warehouse achieved a 55% lift in follower

growth alongside a 7X ROAS on paid social. This
corresponded with attributable monthly sales reaching over $1M.

MAX CONNECT




TAKEAWAYS

INDUSTRY
INSIDER,



KEY

Audience acquisition (as opposed to just audience conversion) will play an even
PREPARE FOR THE

bigger role as targeting becomes more difficult.
COOKIES CHANGE

TOF channels are required to fill the funnel and build the First Party audiences.

This is what we are here for - helping you strategically think through the best ways to utilize
UTI I-IZE YU U R FI RST your first party data (website visitors, customer lists, subscribers / followers, etc.)
PARTY DATA

Remember that strategy capabilities are based on audience sizes and budgets.

First party data is NOT just your website visitors.

GROW YOUR FIRST

PA RTY DATA Think outside the box for new & innovative ways to capture more customer
information - giveaways, sign ups, etc.



ACCELERATE YOUR
GROWTH

VISIT OUR EVENT SITE TO VIEW THE
RECORDING AND NOTES OF THIS
PRESENTATION

maxconnectdigital.com/marketing/iis-recap

O
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