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LocaliQ is an expert in digital 

advertising.

The Premier Partner badge 
recognizes companies in the top 3% 

of Google Ads partners in their 
country.
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Be where 
discovery  starts 
and decisions are 
made



(predictably)
unpredictable

Consumer behavior is 



Today’s consumer 
is seamlessly and 
simultaneously 
moving across  
4 key behaviors

Searching

Shopping
Scrolling

Streaming



Searching

Shopping

Scrolling

Streaming

Only Google and YouTube 
get you in front of customers across 

these four behaviors 



ICYMI: YouTube is the 
leader in streaming 
by watchtime

Streaming

SOURCE: 1. Nielsen Total TV & Streaming Report, US, Feb ‘23 - April ’24 2. YouTube Internal Data, Global, Jan 2024

YouTube continues to be #1 in TV & streaming as 
reported by The Gauge

NOVEMBER 2024

SOURCE: Nielsen National TV Panel Data plus 
Streaming Video, Nov. 2024

People stream +1B hours 
of YouTube daily on TV 

screens

10.8%

7.7%

OTHER 
STREAMING 6.3%

3.7%

2.7%

1.9%

1.9%

1.8%

1.5%

1.3%

1.1%

0.9%



Over 70 billion daily views on average

In the U.S, 40% of YouTube Shorts users 18-44 don’t use TikTok

YouTube Shorts is 
the only platform taking short-
form video from 
mobile to TV screens 

SOURCES: 1. YouTube Internal Data, Global, Dec 2023 v Dec 2022 2. YouTube Internal Data, Global, June 2023  3. GWI, Internet Users Ages 18-44, January 2024

Scrolling

Views on TV screens more than doubled 



Google Search is the greatest platform 
for capturing intent ever made  

Searching

Gen Z are heavy 
users of Google 
Search; signed in 
users aged 18-24 

issue more queries 
each day than other 

age groups

Google Search 
reaches over 

2 billion users daily 

We see over 
5 trillion searches 
on Google annually

SOURCE: 1. Google Internal Data, October 2024 2. Google Internal Data, January 2025 3. Google Internal Data, October 2024

https://www.youtube.com/watch?v=61JHONRXhjs&t=17s


Google AI is 
unleashing the full potential 

of Google Search
AI Overviews has resulted in 

increasing volume  
of commercial queries

AI Overviews reach more  
than 1 billion people globally 
every month in 100+ countries

SOURCES: 1. Google Internal Data, October 2024 2. Google Internal Data

Experiences shown are currently available in the U.S.



Get Ready with Smart Bidding & AI-powered Ads
to be where discovery starts and decisions are made

Broad Match + Smart Bidding for Search 
campaigns delivers 23% higher ROAS and 

17% higher sales effectiveness 1 

From:
No ACA assets

To:
With ACA assets

skin care for dry sensitive skin

Broad Match

Moisturizer

Broad Match keyword that could be matched 
with the query ‘skin care for dry sensitive skin’

Automatically Created Assets

1. Nielsen MMM meta analysis commissioned by Google in 2024 that measured Google AI-powered Search ads; Research spanned 1.1MM campaigns 
across 104 weeks from Food, Beverages, Restaurants; Home & Personal Care; Retail; Branded Apparel & Durables; Telecommunications; and Automotive 
verticals between 2022 and 2024; ROAS defined as incremental sales per $ spent; Sales Effectiveness defined as incremental sales per 1000 impressions



Google and YouTube 
are indispensable for 
shopping 

of GenZ turn to  
Google for discovering, 
researching and 
purchasing

80 %

Shopping

SOURCES: 1. Google Internal Data  2. Google/Measure Protocol, Consumer Journey Analysis, US, online consumers 18-50 years old, logged-in, iOS and Android, n=7,676 online purchase journeys 
with more than one touchpoint. Jan 1 - Sept 30, 2024.  3. Google/Ipsos, The Relevance Factor, n=5,405, Gen Z online shoppers US, UK, AU, BR, CA, FR, DE, IN, IT, JP, MX, NL, SG, KR, ES, TW, TH, VN, 
Mar 2024.

When making online purchases involving multiple touchpoints, 
logged-in consumers turn to Google and YouTube twice as often 

as the leading social media platform

People shop across Google more than a billion times a day



When research is done on Google and 
YouTube, people are 2.2x more likely 

to fill out a lead form

SOURCE: Google/Ipsos, 2023 Lead Gen Study, US residents 18+ who have filled out a lead form or made a purchase in a specified vertical within the past 12 months; n=1618 (unique respondents for data representing brands a lead form was 
filled out for and a Google touchpoint was used to research), =1237 (unique respondents for data representing brands a lead form was filled out for and a Google touchpoint was NOT used to research).



73% of companies 
optimizing for high-
value customers 
drove more  
high-quality leads 
with Google Ads 
than social platforms

SOURCe: Google/Advertiser Perceptions, Balancing Lead Value & Volume Lead Gen Study, US, n=405, lead gen marketers who optimized for high value leads, spending $75k or more annually on lead gen advertising, US advertisers,



Google’s AI advantage 
is your business advantage

ScaleInfrastructure Research



Your modern marketing formula

=Superior 
ROI

x =Scale & influence across 
all four behaviors Google AI


