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In today’s digital age, it’s easy 
to be seduced by the allure of 
going viral. But without a solid 
foundation, that fame can be 
fleeting.



SOCIAL MEDIA METRICS 
- OR - 

CUSTOMER SATISFACTION



- Wifi-enabled juicer 
- Raised $120M in capital 
- The “Keurig of Juice”

- Backed by Oprah & 
Gwyneth Paltrow 

- A darling of Silicon Valley



Bloomberg published an 
investigation revealing the 

pouches could be squeezed by 
hand just as effectively. Oops!



https://www.youtube.com/watch?v=lAl28d6tbko


Authentic content that aged very 
well, garnered millions of views, and 
still has people commenting today. 

Ka-ching!





Remember, virality is a moment; 
a strong foundation is a legacy.



THE GROWTH RECESSION
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