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AGILITY 
IS 

KEY
- TWO MAJOR REGIONAL WARS 
- ’24 SUMMER OLYMPICS 
- $11B 2024 U.S. ELECTIONS  

    PROJECTED SPEND

MACRO-EVENTS
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ADVERTISING REVENUE BY PLATFORM



DISRUPTION IN CONSUMER BEHAVIOR
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SHIFTING CONSUMER TRENDS
• 39% of Gen Z & 45% of Millennial social media users surveyed 

in the United States reported learning about products through 
social media influencers.  

• While Television & Retail Stores  was a major source of 
product discovery for Gen Xers and Baby Boomers, totally 47% 
& 74% respectivelly.

Key Insight: Heavy use of TikTok, Instagram, and Snapchat 
for discovering new trends and products through 
influencers and friends for growing segment of wealth.



FOUR TAKEAWAYS
To succeed as a brand in 2024, 
focus on agility in the following 
areas:

1. GENERATIVE AI 
2. MARKET DYNAMICS 
3. DATA-DRIVEN DECISION MAKING 
4. COLLABORATIVE PARTNERSHIPS



IN THE FAST-PACED WORLD OF ADVERTISING, 
STAYING AHEAD MEANS EMBRACING AGILITY. 
IT'S NOT JUST ABOUT PREDICTING TRENDS 
BUT ABOUT BEING FLEXIBLE ENOUGH TO 
ADAPT TO THEM SWIFTLY.



THANK YOU!


